Finding the Right Message:
Marketing Australian Wool in the Digital Age
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WHAT IS THE RIGHT
MESSAGE?
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BRAND AWARENESS IS NOT THE
SAME AS BRAND DIFFERENTIATION
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WHO IS THE RIGHT
PERSON'e
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HOW DO WE DISCOVER
WHAT YOU VALUE®?
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SHOW ME WHAT | WANT
TO SEE, NOT WHAT YOU
THINK T WANT TO SEE
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A SINGLE VIEW OF THE
CUSTOMER WHICH IS UTILISED
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THANK YOU
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